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NACRTUJEMO IN IZVAJAMO TRZENJE CELOVITE TURISTICNE PONUDBE
SLOVENIJE NA TUJIH IN DOMACEM TRGU TER SKRBIMO ZA TRAJNOSTNI
RAZVOJ TURIZMA.



Ministrstvo za gospodarstvo, turizem in Sport

NACIONALNA RAVEN

Delovna podro€ja ministrstva:
Industrija, podjetnistvo in

Turisti¢no

gostinska
zbornica Slovenije

—_

internacionalizacija SP|R|T
2. Lesarstvo ﬁaﬁﬁ[‘:ﬁ%
3, Tu rizem .......................................... REPUBLIC OF SLOVENIA
4. Notraniji trg Zakonodaja ‘& razvoj turizma Javna agencija Republike Slovenije za spodbujanje
5. Razvojna sredstva podjetniStva, internacionalizacije, tujih investicij in
6. Sport SLOVENSKA tehnologije.

TURISTICNA  RYKO,

RAVEN TURISTHEN ORGANIZACIJA XN
PRODUKTOV

SSNZ Slovenia Outdoor NOINEIR{=SNINUIZVA\DI + manjSa zdruZenja

DESTINACIJSKA RAVEN

V 4 slovenskih turisti¢nih regijah je

. . priblizno 60 DMMO-jev
Ustanovljene in

financirane s strani
obdin

DMMO-j

(Destinacijske marketing in
management organizacije)



B PODROCJA DELOVANJA STO

VSEBINSKI KOMUNICIRANJE RAZISKAVE POSLOVNA
DIGITALNI S POSLOVNIMI I'N ANALITIKA IN
MARKETING JAVNOSTMI RAZVOJ TRAJNOST

2017 - 2018

+10%

ease in overnight
stays by tourists
2017 - 2018

PREDSTAVNISTVA V TUJINI
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KLJUB VEMU MORA SEKTOR POSPESITI PREOBRAZBO IN V SREDISCE RAZVOJA

TURIZMA POSTAVITI LJUDI IN PLANET
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The Art Of Responsible Tourism: A FORCE FOR GOOD IN
A Force For Good o THE WORLD

By Caesar Indra, Forbes Councils Member. Travel & Tou rism

for Forbes Business Council, COUNCIL POST | Membership (fee-based)

Towards a shared vision for inclusive and sustainable growth.
Aug 25, 2023, 07:15am EDT

< Share [] Save

Caesar Indra, President, Traveloka.

We aspire to a future where travel and tourism serve as a
transformative force for good—driving inclusive and sustainable
economic growth while preserving cultural heritage and protecting
natural ecosystems.

Ourvision
for the future

Global Sustainable Tourism Council

ABOUT STANDARDS CERTIFICATION ACCREDITATION TRAINING Mg

The Art Of Respor]sible Tourism: Travelers Can Be A_Force For Good H OW T rq Ve I & T O u ri S m C G n b e G

Home / News / The Art Of nsible Tourism: Travelers Can Be A

ainable tourism has emerged as the next frontier of travel. A sea of change f O r C e f O r g O O d

f human Sign up for our GSTC Monthly

In the ashes of the pandemic, sust

itherto overcrowded destinations rejuvenated by the absence o

ed by border restrictic
traffic. People have taken notice and are keen to play their part—in essence, being responsible. Newsletter to receive important
updates and opportunities.

en Z and millennial travelers are

A recent American Expres:

interested in going on holidays with minimal environmental impact in 2023, compared to 72% of Gen X and (3 N
° T
649% of boomers. w..‘ G S C

Global Sustainable Tourism Council

el report highlighted that aroun
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sible tourism exists under the umbrella of sustainability, which will continue to gain momentum this

Newsletter

year in my opinion. The question is: How do we ensure a force multiplier effect?

Don't forget to join us on social

- more accountability, they are also aware of their own choices can make a
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ODPADNA HRANA V
TURIZMU




Hrana in pijaca — top
potrosniska kategorija
za vecino popotnikov

What will travellers spend most on in

Europe?
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M Food and drinks » Shopping W Tourist activities # Transportation
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Figure 1 Tourism in the food value chain

LESS IMPACTS ‘_ _ MORE IMPACTS

TOURISM
INDIRECT INFLUENCE

TOURISM
DIRECT INFLUENCE

Odpadki -
podrocje kjer ima
turizem najvedji
direkten vpliv v
prehranski verigi

roonos

PROCESSING AND WASTE
PRODUCTION CONSUMPTION

Sources: Adapted from United Nations Environment Programme (2021), Catalysing Science-basad Policy action on Sustainable Consumption and
Production — The value-chain approach & its appfication to food, construction and textiles, pp. 50, UNEP, Nairobi, online available at:

hitps//www.oneplanetnetwork org/sites/default/fles/from-crm/report_unea5_catalysing_science-based_policy action_on_scp_-_task group_irp-
one_planet_0.pdf



GLOBALNA STRATEGI]A

ZA ZMAN]SAN]E ODPADNE HRANE \Y TURIZMU UN TOURISM 2023
T A IR A ) ST, G
TURIZEM JE V SREDINI PREHRANSKE VREDNOSTNE VERIGE IN LAHKO

SPODBU]A SPREMEMBE V NACINU UZIVAN]A IN PROIZVODN]E HRANE
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Tema 1:

PLASTIKA
& ODPADKI
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ROADMAP
21/22

* Akcijski nacrt delovanja
ZSST za 2021 in 2022

* 3 prioritete

+ Krepitev kratkih nabavnih

verig

AKTIVNOSTI STO

PROJEKT-JRE
2023

Analiza stanja

Izbor metode merjenja
odpadne hrane

Pilotno merjenje

NIA

GREEN

ACCOMMODATION

BN

HOTELI
2024

* Merjenje v 6 Slovenia
Green restavracijah

* Anketa o izkusnji
merjenja odpadne hrane

NACRT
2025

* Sodelovanje z Gostilno
Slovenije

* Integracija orodja v
NIST



JRE PILOT 2023:
STRATESKE PODALAGTE,

ORODJE IN ANALIZA
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OSNUTEK SMERNIC

ZA MAN]J ODPADNE
HRANE



ODPADKOV IZ
VLRI G
HOTELI 2024: MERJEN]JE JE ZELO MALO
IN UKREPI

POLOVICA KUHIN]J
JE ZMANJSALA
KOLICINO
ODPADNE HRANE V
4 TEDNIH
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NACRT ZA Financira
OKI Evropska Unija
N ( {) ' NextGenerationEU

| ZSST za naslednje desetletje

2 NIST KOT KROVI SISTEM

Zbiranje podatkov v online okoIJu

Zelja po prlmerjalnlh anallzah
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PAMETNA IN ZELENA PREOBRAZBA

A

PRODUKTIVNOST. SODELOVANUJE.
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